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® FOREWORD

Why this playbook?

People no longer search only on Google. They ask ChatGPT, Gemini or
Google's Al Overviews: “Where can I find a good yin yoga studio in

Austin?” or “How do I know if rose quartz is real?”.

These assistants read websites and summarise them. If you write clearly, with evidence and
good structure, you get cited. If your site is mostly beautiful images and vague sentences,

you often don't appear in the answers.

We run our own spiritual online store with 1,200+ products and a magazine with 1,400+
articles. Everything in this playbook is what we do there every day. Here is the short version

you can apply without a technical background.

What is shifting
According to Pew Research, Google users click on links less often when an Al
summary appears: in 8% of visits versus 15% without a summary. Increasingly, the

visible businesses are the ones inside the answer itself.

01 02

Yoga, sound & therapy Spiritual shops & makers

Studios and practices that want to be found Brands that explain their products and sell

locally and online. online.

03 04

Trainings & courses Retreats & venues

Schools whose offer needs explaining. Hosts who want direct bookings instead of
portals.

Source: Pew Research Center, “(}ooglc users are less Iikcly to click on links when an Al summary appears in the results”, Jul)‘ 22,

2025.

1.0.D. AGENCY - THE Al VISIBILITY PLAYBOOK 2



® BASICS

Who Google and Al recommend.

Search engines and Al assistants work differently, but they reward the

same five things:

01 Understandable

EVCl"y important page says in p]ain sentences W]"lat you Of'FCY, FO]” Whom and Wl’lCTC.

02 Consistent

Name, address, offer and prices match Cvcrywhcrcz website, Goog]c proﬁ]c, directories.

03 Evidenced
You show experience: real names, training, years, examp]es, sources. No empty
supcrlativcs.

04 Structured

Headings, short answers, FAQs and structured data help machines classify your page

corrcct]y.

05 Mentioned

Other credible sites mention you: partner articles, associations, press, directories.
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® THE CHECKLIST

10 points to check today.

Tick off what is already in place. Each point takes an hour or less.

0

1. Short answer at the top

Tl’lﬁ ﬁrst tWO sentences OfﬁVCI‘y OH‘GT page answer: What it iS, fOl" WhOl’l’l, Where, What it

COStS or hOW to bOOk.

2. One page per offer
Yin yoga, sound journey and teacher training each get their own page instead of one long

collection page.

3. Same details everywhere

Name, address, phone and opening hours are identical on your website, Google proﬁle

and directories.

4. Complete Google Business Profile

Category, services, photos, opening hours, booking link. Reply to every review.

5. FAQ with real questions

COHGCI the questions customers ask by email and phOl’lC le’ld answer them on your site.
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® THE CHECKLIST

0

6. Structured data
LocalBusiness, Product, FAQ and Article schema. Many shop systems support i, it is just

often incomplete.

7. A real author

Articles carry a real name with a short bio: training, years ofpractice, focus.

8. No healing claims

Describe experiences and effects carefully and honestly. It protects you 1€gd11y and reads as

more credible (see page 8).

9. Articles on searched questions
Write about unStiOl’lS pCOplC actuaﬂy search fOI’. Search Console ShOWS yOll Wl’llCh (SC€

page 7).

10. Mentions elsewhere

Partner articles, associations, event calendars and industry directories link to and

mention you.

Your score
8-10 ticks: you are well set up, now it's about content. 4~7: some basics are missing,
this is your fastest lever. 0—3: talk to us, the free check shows you the first three

SthS.
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® METHOD

The in-short answer.

Al assistants love to quote short, complete answers. So put a paragraph
above every longer text that answers the question fully in two or three

sentences.

Before After

“Welcome to our light—ﬁlled space of
IN SHORT

stillness. Here you may arrive, let go ) ) )
“Yin yoga is a calm yoga style in

and reconnect. Our classes invite you )
which poses are held for three to

to find your own path ...” ) o
five minutes. We teach it in East

Austin on Tuesdays and

Thursdays at 7 pm, suitable for

beginners, 9o minutes, drop-in

$28.

How to write it
e Answer exactly one question people really ask.
e State facts: place, duration, price, who it's for, what it is.

e No metaphors in the ﬁI‘St sentence. The pOCtl‘y can come afterwards.

° Repeat the unStiOl’l as a subheading, then the Sl’lOI’t ANSWEr, then the details.




e T00L

Search Console in 15 minutes.

Google Search Console is free and shows you for which searches your

pages already appear. The quickest wins are pages that are close to the

tOp.

STEP 1 Open search.google.com/search-console and choose your website. If it isn't set

up yet, verification usua]ly takes only a few minutes.

STEP 2 Go to “Performance”, set the date range to 3 months and enable “Average
position”.
STEP 3 Filter queries with a position between 8 and 20. These are topics where

Google already considers you relevant.

STEP 4 Pick the five queries with the most impressions. Open the matching page

and check: is the answer at the top? Is there an in-short answer and an FAQ?

STEP 5 Improve these five pages, not fifty. Check again after four to eight weeks.

How we do it

At our company a worker fetches this data automatically every morning and writes
a list of pages that are close to the top. The editorial team works through exactly

that list.
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® COPY

Without healing claims.

Advertising rules (in the US the FTC, in the UK the ASA, in Germany
the HWG) limit what you may claim about effects. Honest wording

protects you and reads as more credible to people and machines.
RISKY BETTER

“Reiki cures back pain.” “Many people experience reiki as deep
relaxation. It does not replace medical

treatment.”

i

“Guaranteed stress-free after 3 hours. “In our classes you learn breathing techniques

you can use in everyday life.”

“This clear quartz cleanses your aura.” “In many traditions, clear quartz is considered

a stone of clarity”

“Singing bowls release blockages in the body.” “A sound journey invites you to slow down

and notice how you feel”

Rules of thumb

e Don't promise results or cures for illnesses.

e Label tradition as tradition: “is considered”, “in the tradition of”.
e Describe your own experience clearly as experience.

e No fear, no artificial urgency.

Note: Lhi,\' is not ICgi\l LIL{\'iCC. ”111 dOUbt, 111\\'C }’()Lll‘ CL)})}' I‘C\'iC\\'Cd b} a Iil\\'}’Cl‘.
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® INDEPENDENCE

Your own platform pays off.

Booking portals, course platforms and membership apps are convenient.
But they take commission or monthly fees and often keep the customer

darta.

Worked example

A retreat with 12 guests at $1,500 each. With 15% portal commission, each retreat loses:

$2,700

lllustrati\'e CleCLllil[’iOl], not a ﬁ)l‘ﬁ‘CilSL I)Ol'tllls t—\'piCllll_V ch:lrge QII“OLIDL{ 15 to 20% commission depending on

the provider.

What you should own yourself

e Your domain and your website

e Your customer list and newsletter consents
e Your bookings and payments

e Your courses and recordings
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® ACTION

Your 30-day plan.

One week, one focus. That's how the playbook turns into results.

WEEK 1 Go through the checklist. Complete your Google Business Profile. Make your

details consistent everywhere.

WEEK 2 Add in-short answers to your five most important pages. Remove healing

claims from your copy.

WEEK 3 Set up or open Search Console. Improve the five pages that are close to the
top. Add FAQs.

WEEK 4 Write one in-depth article on a searched question. Arrange one external

mention, for examp]e a partner article or an association 1isting.
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T.0.D.
AGENCY

ABOUT US

Built for us first. Now for you.

T.O.D. Agency is the agency of Temple of Desire. We make spiricual
businesses visible on Google and in AT answers, build Shopify stores and

set up €Xp€1’t magazines and systems.

1,200+ 7 figures
PRODUCTS IN TWO SHOPS ANNUAL REVENUE

Tens of thousands 1,400+

CUSTOMERS ACROSS THE EU AND US ARTICLES IN OUR OWN MAGAZINE

T.O.D. is run by ]ulia and Leif Daniel, the founders ofTemple of Desire. Since 2025 we have

also been working with other businesses in B2B.

Free Al visibility check

Send us your website and we'll cell you how Googlc and ChatGPT see you and

what to do first. Free, no obligation.

TOD-AGENCY.COM - 28 @TEMPLEOFDESIRE.COM
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